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Googleôs Search Engine Optimization Getting Started Guide is a comprehensive guide to best practices 

in two categories.  The document addresses practices in two categories: 

¶ Technical quality of your site 

¶ Content quality of your site  

 

The items below primarily address the technical quality.  Weôre making these points because not all CMS 

systems are created equal in this regard.  Some violate these standards outright, while others make it 

quite difficult or time consuming to comply. 

While content quality is up to you, one key to that is being able to quickly and easily deploy your content 

as well as the capability to refine and refresh it.  Webtreepro wonôt get in your wayðagain, this isnôt the 

case with many other CMS solutions. 

We hope you find this document educational.  Moreover, we hope youôll take advantage of webtreeproôs 

capability in these areas!  

 

The items from Googleôs document are noted in bold type, followed by our responses and screen shots, 

where applicable. 

 

Make Use of the Description meta tag (page 4): 

For every page you add, you have the ability to name it however you want.  In addition, we 

provide an easy to use Description AND Keyword field for each page, allowing you to add these 

elements in a super clear, user-friendly way as shown below: 
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Improve the structure of your URL (Page 6-7): 

Google recommends not using URLs that have parameters and session IDs.   

Our page names are ñclear,ò and you can even customize them (something weôve not seen 

anyone else offering yet) to be even more search friendly: 

In the example below, the Default URL page path is clear, and is constructed based on the 

navigation to the page.   But you can also see that itôs been optimized by changing the ñspecial-

offers/royal-caribbean-saleò to ñcruise-alaskaò 

 

 

 

Good Practices for URL structure (Page 8-9) ïAVOID: 

¶ Lengthy URLs with parameters and session IDs  

¶ Deep nesting of subdirectories 

¶ Directory names with no relationship to the content within them 

¶ Mixing www. and non-www URL in your internal linking structure.  
 

All of WTP pages and structure are automatically created to be friendly AND relate to how your site is 

structured. 

There is no deep nesting of subdirectories either. 

Directory names reflect the page path and therefore, the content within the page 

All internal linking is fully consistentðevery link follows the same pattern 
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Make your site easier to navigate (Page 9-10): 

WTP automatically builds your site navigation in a logical fashion as you add pages.  Moving / 

reorganizing the site is simplified using the treeview (below).  You can change a pageôs order in 

relation to its sibling pages, or move it to a completely new section of the site and then select 

where within that section it should appear.  This is all in support of a naturally flowing hierarchy. 

 

 

 

Submit a Sitemap to Google (Page 10): 

WTP also automatically creates and XML sitemap that you can submit to the Search Engine (as 

suggested on page 10).  We support this by creating the sitemap.  You then submit the sitemapôs 

URL (as shown below) to Google and they then refer to this to crawl and index the site.  They will 

return to do this periodically to check for updates and the sitemap is ALWAYS current: 
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Use breadcrumb navigation (Page 10): 

WTP offers a breadcrumb widget that you can place on any/all pages: 

 

 

 

 

 

Offer Quality Content and Services (page 11) 

The key to quality is being able to easily add and manage content.  You must have a platform that 

shortens the distance and time between an idea or communication, and distribution via the web.  

Webtreepro is built for the non-technical user but still offers sophisticated use of imagery, flash 

and third party widgets, etc. to add excitement and interactivity without cost. 
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Write better anchor text (Page 13): 

First, you need to be able to even 

add anchor (rollover) text.  When you 

create a link with Webtreepro, you 

can enter a friendly, description title.  

This will appear when a user rolls 

their mouse over the link, but it also 

helps with Search. 

 

 

 

 

 

 

 

 

User heading tags appropriately (Page 14): 

WTP provides pre-formatted H1 (and H2-6) tags to your specification so that headings are 

created using the Tags, versus just making the type bigger, bold, colored, etc, which would not be 

recognized as heading copy. 
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Optimize Your Use of Images (Page 15 & 16) 

¶ Use Alt-Text 

¶ Friendly File Naming 

¶ Store Images in their own directory 
 

When you add images to the Library, you can rename them even if they have cryptic file names to 

begin with.  All of these images started with cryptic names like ñITA_PISA_DEST_RCI.jpg,ò but were 

renamed upon upload.   

These are all stored in a central directory as recommended. 

 

 

 

 

When placing the image, you can easily add Alt-Text and wrap words around the image for a visually 

appealing result: 
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Make Effective Use of robots.txt and NoFollow (Page 17 & 18): 

Our SEO center letôs you easily mark certain pages for No Index and No Follow as suggested. 

 

 

 

  


