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JS Design Studio Expands, Launches New Site and Services

North Richland Hills, TX – October 1, 2007 – JS Design Studio, an award-winning web design 
company, marked its four year anniversary with a major expansion of its custom design services 
and a new interactive website. JSDS has built a reputation in the industry for having the “Mi-
das touch” with start-ups and small businesses, as its distinctive designs and  formula for search 
engine placement have catapulted the growth rates of consumer brands such as “Diapees and 
Wipees” and “Lionheart Apparel”. With a fiercely loyal client base already in its stable, JSDS 
has embarked on a multi-tiered expansion geared toward the medical and professional industries, 
adding features specific to the needs of dental and health care practices, as well as professional 
firms in the legal, accounting, and finance business.

Tarek Saab, entrepreneur and former star of “The Apprentice”, had the following to say about 
JSDS: “I’ve used JS Design Studio for three projects now in the last eighteen months, and I’ve 
referred another half dozen people to them. I think what makes them unique is just how much 
personal attention they put into each project. Just look at their portfolio - I don’t think they’ve 
ever had a failure, and I don’t know too many companies that can say that.”

“We are a people-oriented company, and that’s why we have such strong relationships with our 
clients,” says founder Jon Simpson. “Our sites are developed on one of the most powerful, ro-
bust, and easy-to-use open source content management systems on the Internet, and we’ve really 
mastered the art of the Google search.” When asked about the reason for the expansion, Simpson 
states, “We just feel there are a lot of similarities between marketing consumer-driven products 
and service-driven business. In the end, it’s all about connecting with people, about how well you 
can generate a desired response. You need the right technology, the right people, and most impor-
tantly, the ability to listen. It’s not rocket science.”

JSDS has diligently sought out the leading technologies in order to provide the best web sites at 
an affordable price and with a quick turn around time. 

For more information, visit www.jsdstudio.com or contact Jon Simpson at 866.566.3431 or 
sales@jsdstudio.com.
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